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Year three. WOW! Thank you all for supporting women  
entrepreneurs and joining us as we celebrate and mark our 
third year of StrikeUP! We couldn’t be more proud of the mo-
mentum and excitement we are sharing with each and every 
one of you. In March of 2021, we launched the inaugural StrikeUP  
conference with the support of Fed Dev Ontario and the  
Government of Canada Women Entrepreneurship Strategy 
(WES). We continue to be amazed that in just two short years, 
more than 10,000 women, from every region in Canada and 
from more than 30 countries, have participated in our confer-
ences. Our StrikeUP audience is full of women entrepreneurs, 
those who champion entrepreneurship and are committed to 
growth and moving Canada’s women forward. 
 
StrikeUP 2023: Growing Forward is a key theme women across 
Canada shared with us - they want to know how to move their 
businesses to the next level and position them for continued growth 
in 2023 and beyond. We are proud to have once again brought  
together leading partners from corporate Canada, our women 
entrepreneurship strategy partners,  and the Government of 
Canada, all of who share a commitment to not just raising the bar 
for women but to creating concrete action and steps to elevate 
women to grow forward. We are so grateful for their support. 
 
And to the thousands of you who joined us for StrikeUP 2023 - 
thank you. Thank you for gathering in live viewing parties coast- 
to-coast this year; thank you for spending thousands of minutes 
networking digitally online, providing connectivity from rural 
and remote Canada to urban centers and experts across our 
nation; thank you for sharing our desire to raise the profile and 
voices of our Indigenous and under-represented women 
entrepreneurs; thank you for your commitment to continuing to 
elevate grow and support one another moving forward. Each 
and every one of you plays a critical role in our ecosystem and 
we are proud to have you a part of our StrikeUP family. 
 
We can’t wait to see you back here next March. Until then, watch 
StrikeUP 2023 on-demand on our website and stay connected 
through our StrikeUP Connects series. We will see you back on 
the mainstage soon. 
Wendy  

Wendy Curtis 
Executive Director of  

Northumberland Community Futures  
Development Corporation

A DIGITAL CONFERENCE FOR  
WOMEN ENTREPRENEURS 

https://ised-isde.canada.ca/site/women-entrepreneurship-strategy/en
https://www.feddevontario.gc.ca/eic/site/723.nsf/intro
https://strikeup.ca/


Bobbie Racette  |  Founder and CEO of Virtual Gurus, a Service 
Solution platform that matches its users with well-suited North 
American Remote Assistants and Freelancers by using match-
making algorithms – is an unstoppable force in the Canadian 
startup community. Bobbie was recently named as both  
Canada’s Indigenous Entrepreneur of the Year and Woman  
Entrepreneur of the Year, Prairies Region by Startup Canada. 
And, if these honours weren’t worthy enough, Forbes has 
named Virtual Gurus as one of the top 19 Innovative Tech  
Startups to watch.  
 
“Essentially, building a business is about community and un-
derstanding that it's not just all about the profit. I love that. And 
when you open up doors and you give people meaningful 
work, ultimately most will want to rise to the occasion and do 
great work and really make an impact on their community.” 
 
Bringing a Human Face to Virtual Work 
As a Cree-Metis woman who prides herself on building an inclu-
sive company that champions those who are traditionally under-
represented in the work field, including indigenous people, those 
from the LGBTQ+ community, disabled workers, and those from 
the BIPOC community; it was also equally important for Bobbie 
to staff her virtual business with skilled Canadian and American 
workers and to provide those workers with a fair wage. 
 
“I started Virtual Gurus during the economic downturn of 2016 to 
create opportunities for myself after I had been laid off from the 
oil and gas sector. I have now grown the business to provide 
work to those who are often told no – including single moms,  
indigenous folx on reserves, disabled people and veterans.”  
 
“My upbringing taught me about caring for others. I want to make 
a difference and inspire people. If I can inspire one person each 
day, then eventually I will have inspired a nation.” 
 
Trailblazing the Tech Industry 
Bobbie’s entrepreneurial journey saw her overcome an almost 
impossible 170 ‘nos’ in the seed round towards a Series A funding. 

Bobbie Racette 
Founder and CEO of Virtual Gurus 
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And she was the first Indigenous woman in Tech in Canada to 
close an $8.4 million Series A funding round. Quite the impressive 
achievement for someone who is traditionally shut out of STEM 
investments. 
 
“Always be ready to answer the questions that will be asked 
during pitches. Be prepared, as investors will be looking for  
answers to the hard facts and looking at how you adapt. And  
you need to know how to respond.” 
 
Virtual Gurus continues to build on their success as well as the 
technology that will allow global expansion. Virtual Gurus has a 
team of well over 1000 virtual assistants (and growing) and a net 
worth of over 70 million to ensure growth continues and their 
commitment to core values are key to their overall success. 
 
“The freelance industry is slated for massive growth. It’s all about 
the messaging so we are working on changing and adapting our 
messaging and adapting to the current economy.” 
 
The Importance of Inclusivity 
Every contractor at Virtual Gurus has a story, and they are en-
couraged to live their story. Virtual Gurus understands that enter-
ing the workforce can be challenging — some people may not 
have dress clothes or a car, and there are others who have severe 
social anxiety, which makes it difficult for them to find work. There 
are also many workers who live in northern communities where 
there are no jobs, but they’re more than capable of working.  
Inclusivity is key to finding those skilled workers where others 
may have failed to look. 
 
Words of Advice to Women Entrepreneurs 
“Be brave and just be you. A lot of people will try to get you to 
change your vision, but you need to know your why and live your 
vision. You might have to tweak and adapt but for me, when I 
changed who I thought the startup community was looking for,  
it wasn’t working… I said screw it; I am just going to be me. I am  
not shy to live my why and tell my story.” 
 

STRIKEUP KEYNOTE SPEAKER

Bobbie Racette built her idea 
for Virtual Gurus to fill a need 
and to build on the importance 
of inclusion. Virtual Gurus is a 
one-stop shop marketplace  
of talented Canadian and 
American virtual assistants. 
Whether you need a  
dedicated virtual assistant, 
special project support, or 
help with occasional tasks,  
Virtual Gurus is your solution.



Committed to Helping Entrepreneurs 
Michele Romanow | Michele believes that the world's toughest 
challenges can be only solved by entrepreneurs. She is fiercely 
committed to helping entrepreneurs around the world and is 
committed to helping the founders who didn’t go to the "right" 
schools and don't have the traditional backgrounds. Hustle 
should always matter more than pedigree. 
 
Most know Michele best as an investor on CBC’s Dragons' Den, 
but she is also a force to be reckoned with as a serial entrepre-
neur who started six companies before her 35th birthday and 
co-founded Clearco, the world’s largest e-commerce investor. 
After nearly a decade at the helm, Michele recently moved into 
the co-executive chairman role at Clearco, further solidifying the 
fintech company's future as the leader in revenue-based fi-
nance. 
 
“We’ve done something different when we started Clearco; half 
of our portfolio is women-owned, one-third of our portfolio is 
BIPOC, 25% of our portfolio didn’t go on to post-secondary edu-
cation. But these are people with incredible ideas that are com-
pletely overlooked by the conventional system.” 
 
Once an Entrepreneur, Always an Entrepreneur 
A self-proclaimed serial entrepreneur, Michele was the driving 
force behind digital solutions to many of the world’s leading 
brands, including P&G, Netflix, Starbucks, and Cirque du Soleil, 
and she has advised Fortune 100s and governments on innova-
tion, AI, blockchain, and the new economy. 
 
Awarded Angel Investor of the Year by the Canadian Innovation 
Awards, Michele is a prolific angel investor who has also co-
founded the Canadian Entrepreneurship Initiative with Richard 
Branson to encourage more Canadian entrepreneurs. “I love the 
idea of building something really massive with a group of peo-
ple who have traditionally been overlooked and I think in many 
ways, it's my proudest accomplishment.” 
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Michele Romanow 
Co-Founder and Executive  

Chairman at Clearco

https://clear.co/


Helping Women in Business 
Being a Canadian role model for women in the tech industry  
is important to Michele and has helped shape her commitment 
to building sustainable businesses. Michele’s work ethic extends 
to encouraging people from all different types of backgrounds 
to become an entrepreneur. And to never give up. “As an  
entrepreneur, you feel like you’re failing 90% of the time, and 
succeeding 10% of the time. You just gotta keep going, and 
when something starts to work, it’s magical.” 
 
Preparing to Pitch 
Stick with your plan. Know your plan well. And never underesti-
mate the importance of resilience. Michele understands the 
frustration of failure; but it is those failures that will help hone 
your idea and build your knowledge base. You may need to 
present your idea to hundreds of potential investors. It is this  
action, rethinking and rebuilding of ideas that is critical for 
founders. 
 
“Getting access to capital is a very competitive game. I know, for 
myself, when I do rounds of funding, I can do four pitches a day, 
max. They take so much energy. The way you answer questions 
has to be strong and spot on. You have to remember that these 
investors are hearing another seven or so pitches that day. Your 
pitch needs to stand out. You need to be on your A game, or 
don’t bother showing up.” 
 
Words of Advice to Women Entrepreneurs 
“I have had many women say to me that they hate being  
underestimated. And you know, it does suck to be underesti-
mated. But there's always an equal and opposite reaction to 
anything. So, the opposite of being underestimated is being 
overestimated. And I cannot imagine the burden it would feel 
like to be overestimated constantly.” 
 
“But let’s take those ‘nos’ and the underestimating and use that 
as fuel for growth. I genuinely believe it has never been a better 
time in the history of the world to be a woman. And I love this so 
much because there is so much power in being underestimated 
because essentially you can really only over deliver, which is 
amazing.
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Tech titan Michele Romanow 
 is a serial entrepreneur and  
a “Dragon” on CBC’s hit show 
Dragons’ Den. A prolific  
investor, she was named 
among Fortune’s “40 under 40”, 
a “Young Global Leader” by 
the World Economic Forum, 
one of Canada’s “100 Most 
Powerful in Canada” by WXN, 
and Canada’s “Angel Investor 
of the Year”. She was also the 
only Canadian to be included 
in Forbes’ “Millennial on a  
Mission” list.



https://www.scotiabank.com/ca/en/small-business.html


The Scotiabank Women Initiative® was established in 2018 to 
provide unbiased access to capital and tailored financial solu-
tions, specialized education, mentorship, and advice to women 
clients. The program was founded in response to the need for 
business financing for women who were experiencing unique 
challenges when starting, sustaining, and growing a business. 

According to Scotiabank’s research, women have been under 
represented when accessing capital for business. Studies have 
shown that women-owned businesses contribute $150 billion 
to the Canadian economy and employ more than 1.5 million 
people and that advancing women’s equality in Canada could 
add $150 billion to the GDP by 2026. 1 In speaking to clients, the 
bank learned that women face unconscious gender bias when 
trying to build and manage their business and that there is a  
resulting gender gap in venture capital funding. A 2020 study 
showed that when it came to venture capital, women received 
less than men – 2.3% for women versus 97.7% for men. 1 

At its inception, the program had targeted an allocation of  
$3 billion in capital for women-led businesses in Canada over  
3 years. With the program’s success, the bank surpassed its 
initial target providing $4 billion in capital to women in business 
in 2022. Since then, The Scotiabank Women Initiative has  
increased its commitment to $10 billion.  

To date, more than 16,000 women entrepreneurs have ac-
cessed services including resources, boot camps, partner offers 
and networking opportunities. The program’s Un-Mentorship™ 
Boot Camps alone have engaged more than 19,000 women 
entrepreneurs across the country, helping them improve their 
business acumen through networking.  

 To find out how The Scotiabank Women Initiative can support 
your business growth, visit scotiabankwomeninitiative.com/small-
business 

1 ForbesWomen, How This Women’s Initiative Is Helping Small Business Owners, June 22, 2022 
Participation in The Scotiabank Women Initiative or any program-related event does not 
constitute advice or an offer or commitment by Scotiabank to provide any financial prod-
ucts or services. 
TM Trademark of The Bank of Nova Scotia, used under license. 
® Registered Trademark of The Bank of Nova Scotia, used under license.

The Scotiabank Women  
Initiative is a bank-wide,  
signature program for clients 
who identify as women or  
non-binary. This globally  
expanding offering helps  
thousands of women pursue 
their best professional and  
financial futures by providing 
unbiased access to capital and 
tailored solutions, bespoke 
specialized education, and  
holistic advisory services and 
mentorship.
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EMPOWERING WOMEN BY  
PRIORITIZING EQUALITY

https://www.scotiabank.com/women-initiative/ca/en.html
https://www.scotiabank.com/women-initiative/ca/en/offerings/small-business.html
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YUKON SOAPS COMPANY RECONNECTS  
PEOPLE TO THE LAND 
For Joella Hogan, making soap is more than a business. It’s an 
opportunity to raise awareness about Canada’s North and the 
traditions of its Indigenous people.  

Founder of The Yukon Soaps Company (YSC), Hogan is a 
proud member of the First Nation of Na-Cho Nyak Dun. She 
bought the local brand in 2012 as a way to give back to her 
community and reconnect people to their culture and land. 

“I come from a long line of strong, vibrant, Indigenous women. 
My matriarchs are teachers, healers, bush women, social 
advocates, and cultural leaders. They’ve taught me how to 
make things happen,” says the savvy entrepreneur, whose key 
business objective is to help grow Yukon’s economy by hiring 
local youth and promoting the talents of other Indigenous 
makers and artisans. 

BUILD IT, THEY WILL COME 
In April 2022, Hogan opened a 2,000-square-foot manufacturing 
facility in Mayo—population 400—with three rental apartments, 
providing a place for “people to gather, rest and create” under 
one roof. 

“I strongly believe that when Indigenous peoples own and 
operate businesses, not only do they empower the individual, 
but also the community they represent,” said Hogan at the 
grand opening. “I’m thrilled that my dream of creating a space 
for my business to grow and community members to thrive 
has finally become a reality.” 
 This article was written by Karen Turner, senior editorial manager, at Export 
Development Canada.

The EDC impact
In a video produced by Export 
Development Canada (EDC), 
Hogan credits the Trade  
Accelerator Program (TAP)  
and EDC’s knowledge services 
for her export success. 

“I was able to learn so much 
about marketing outside of 
Canada. And I get so many 
learning moments from the 
(EDC) webinars and networking. 
When you’re in the North in 
this tiny little town working on 
your business, having those 
connections with businesses, 
partners, outside industry, is  
so important.” 

Todd Evans, EDC’s national 
lead for Indigenous exporters, 
says “EDC is dedicated to  
supporting Indigenous  
businesses and removing  
barriers to growth, so they  
can thrive on the world stage 
while creating jobs and  
prosperity in their community.”  

PRESENTED BY

GLOBAL EXPANSION AND SCALE
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https://www.edc.ca/en/campaign/trade-accelerator-program.html?utm_source=strike-up&utm_medium=partner-link&utm_campaign=brand_strikeup&utm_content=link_partner-referral-tap-webpage_jan-23_e
https://www.edc.ca/en/tradeinsights.html?utm_source=strike-up&utm_medium=partner-link&utm_campaign=brand_strikeup&utm_content=link_partner-referral-ti_jan-23_e
https://yukonsoaps.com/


P: PURPOSEFUL PERSUASION 
The next generation is persuading us to make better choices. 
While we’ve talked for many years about building businesses 
(and our lives) with purpose, Gen Z is on a mission to get us 
there thanks to online tools that help voice their concerns. 
 
Let’s focus on one of the most critical concerns: the warming 
climate. There is much talk today about this crisis, but not 
enough dialogue. Thanks in large part to climate tech, we have 
a window of time to transform how we live, work, and play in a 
more sustainable way. 
 
The climate crisis is suffering from a communication crisis. 
Here’s a good read on how we can all simply change the words 
we use to be more persuasive about embracing climate op-
portunities: “By moving the language of business away from 
competition toward collaboration, we create a new definition of 
success, qualified by values that go well beyond the bottom 
line.” When we learn how to embrace purpose and persuade 
others, we can design a better future. 
 
A: AI ADOPTION 
We have been writing for more than 5,000 years. In 2023, this 
communication method is moving beyond humans. You’ve 
probably heard about ChatGPT, but like so much of today’s  
disruptive technology, few people can explain its impact. 
 
ChatGPT is an artificial intelligence (AI) chatbot that can simu-
late human conversation. The quality of these conversations is 
improving dramatically. Schools are already dealing with these 
challenges, including AI-assisted plagiarism. During a recent 
keynote speech, I demonstrated how to use one of these tools 
called Jasper to write social media copy. There were audible 
gasps in the room when Jasper generated a paragraph of text 
with just a few keyword prompts – that sounded engaging and, 
yes, human. 
 
T: TRUST BUILDING 
What are the three elements of trust? Harvard Business Review 

THE P.A.T.H TO SUCCESS

Amber Mac 
President,  

Amber Mac Media Inc.

Amber Mac’s (Mostly) 
Business Survival 
Guide 2023 
Thank you  
StrikeUP 2023!  
 
Let’s recap The P.A.T.H., 
a 4-pillar (mostly)  
business survival  
guide for the future.

https://ambermac.com/
https://www.fastcompany.com/90825741/want-to-change-the-world-start-by-changing-your-words
https://www.theguardian.com/technology/2022/dec/31/ai-assisted-plagiarism-chatgpt-bot-says-it-has-an-answer-for-that
https://www.jasper.ai/free-trial
https://hbr.org/2019/02/the-3-elements-of-trust


defines these as Positive Relationships, Good Judgment, 
Expertise, and Consistency. Alongside learning how to be a  
Purposeful Persuader and an AI Adopter, the world desperately 
needs Trust Builders. 
 
As the Atlantic Council describes in a 2023 Strategy Paper, there 
is a growing trust deficit that is destabilizing democracies and 
that can “introduce volatility that the world can ill afford”. Tech-
nology exacerbates these issues with algorithms of hate, dividing 
societies through anger and disgust. I believe that rebuilding 
trust is possible. Beyond the issues with Big Tech, one of the 
cornerstones of distrust right now is poor communication.  
 
In today’s digital economy, each one of us can nurture positive 
relationships and practice good judgment. This often means 
focusing on strengthening new habits and breaking bad habits. 
If you’re at the point in your life, or in your work, where bad 
habits are affecting these elements of trust, read more about 
why science says that perseverance and planning are the 
underpins of successful change. 
 
H: HEALTH TRACKING 
There’s a good chance that your local healthcare system is in 
crisis. As KPMG reports, “By 2030, there will be a shortage of 
approximately 18 million health workers – one-fifth of the work-
force needed to keep healthcare systems going”. 
 
While there is no replacement for good healthcare workers, 
more of us will start to rely on health tracking tech to oversee 
our health. With virtual care thriving, it will become more 
commonplace to use live video to see a doctor. With mental 
health issues on the rise, more of us will subscribe to apps to 
prioritize our wellness. 
 
There is a growing divide between the people who know how 
to leverage tech to succeed and the people who will get left 
behind. In the health tracking tech space, this divide is even 
more worrisome since access to these tools can mean the 
difference between life and death. 

THE P.A.T.H TO SUCCESS

Amber Mac 
President,  

Amber Mac Media Inc.

In conclusion, the P.A.T.H.  
forward requires a focus on: 
Purposeful Persuasion, AI 
Adoption, Trust Building, and 
Health Tracking. Each of us 
can use this blueprint to move 
within our communities and  
industries from competition to 
collaboration. With a plan in 
place, you’ll be able to start to 
take some of those bigger 
steps forward. – Amber Mac  

https://www.cbsnews.com/news/break-a-bad-habit-science-new-years-resolutions/
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StrikeUP 2023 featured an Indigenous Program, in partnership 
with NACCA and BDC, to elevate Indigenous entrepreneurs 
amongst all women entrepreneurs while also providing a 
dedicated safe space driven by a trusted community for In-
digenous women to come together. Indigenous entrepreneurs 
across Canada led and participated in key discussions and 
programing at this year’s conference including speakers on all 
panels and workshops dedicated to “Using Technology to 
Build a Sustainable Indigenous Business”. 
 
To rewatch the StrikeUP conference, including the Indigenous 
programming streams, log onto www.strikeup.ca for playback 
on demand beginning March 16, 2023.  
 
“Indigenous women are leading the way on how to build  
sustainable, thriving businesses that tackle many of the world’s 
environmental and social problems we face today. Our  
Indigenous Women Entrepreneurs Program launched in 2022  
to break down barriers by providing microloans, grants, and  
mentors to Indigenous women so they can continue to have  
positive impacts in their communities. We are thrilled to have 
partnered with StrikeUP and BDC and applaud their commit-
ments to uplifting Indigenous women entrepreneurs at this  
year’s event.”  
Shannin Metatawabin, CEO of NACCA  
 
“Today, less than 5% of the Canadian tech workforce is  
Indigenous. Working with StrikeUP and NACCA, we are excited  
to help bridge this gap, by offering a workshop for Indigenous 
women entrepreneurs on how to build more sustainable  
businesses using technology while maintaining their values  
and connection to their culture and community.”  
Laura Didyk, Vice President of Client Diversity at BDC 

 
 

INDIGENOUS BUSINESS SUPPORTS

NACCA advocates for Indige-
nous economic development 
by focusing on the following: 
representing the unified voice 
of AFIs; publishing national and 
regional results of AFI work; 
fostering partnerships and 
building capacity; and delivering 
the Aboriginal Entrepreneur-
ship Program (AEP) products 
and services to AFIs.

We know business owners.  
We’ve been working with them  
for more than 75 years. We 
know their challenges and we 
understand their needs. And 
we want them to grow and  
succeed. We support small  
and medium-sized businesses 
in all industries and at every 
stage of growth with money 
and advice. We are the Business 
Development Bank of Canada. 
We are BDC.

https://nacca.ca/
https://www.bdc.ca/en




Keri Gray | Shades of Gray Indigenous Pet Treats was founded 
in 2019 by Indigenous Women Entrepreneur Keri Gray, as an 
extension of her existing business, the Shades of Gray Rabbitry 
Farm. The company is a 100% owned and operated Indige-
nous business from Algonquin of Pikwakanagan. Shades of 
Gray sells all natural pet treats made from traditional meat 
sources such as beaver, bison, venison, and rabbit, and was 
created after Keri saw a need in the pet food industry for high 
end, protein rich products. She sells wholesale and direct to 
consumer via her online store indigenoustreats.ca.  
 
Keri has built a strong relationship with her customers built on 
respect, making customers feel special and featuring pet  
photos submitted by customers in her marketing. “I love the 
people. I love getting the reviews, and I love the fact that I’m 
putting something out there on the market that I can stand  
behind, that is quality that people are loving and seeing the  
results in their pets.” Keri says, “In the end, I’m super proud of 
what I’ve achieved.” Her biggest challenge is keeping up with 
the demand, and she plans on addressing this issue by ex-
panding her business.  
 
Keri has been working with the Indian Agricultural Program of 
Ontario (IAPO) to obtain funding to help grow and market her 
business. IAPO is just one of the 32 Aboriginal Financial Institu-
tions (AFIs) supporting Indigenous Women Entrepreneurs by 
delivering the Indigenous Women Entrepreneur Program on 
behalf of NACCA.

The StrikeUP 2023 Indigenous 
Program, in partnership with 
NACCA,  and BDC, elevates 
 Indigenous entrepreneurs 
amongst all women  
entrepreneurs while also  
providing a dedicated safe 
space driven by a trusted 
community for Indigenous 
women to come together.

ELEVATING INDIGENOUS  
ENTREPRENEURS

https://indigenoustreats.ca/
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AN INTERVIEW WITH A.P.E MAINTENANCE 
Entrepreneurs Melanie and Lloyd Antoine grew up in Fort 
Chipewyan, a small community of just over 1000 people 
200km north of Fort McMurray, at the delta of the Peace and 
Athabasca Rivers.  
 
Since the couple started Antoine’s Pump and Equipment Main-
tenance (A.P.E. Maintenance) in 2008, the business has weath-
ered its share of storms. Founded at the start of a global reces-
sion, they lost everything to the 2016 Fort McMurray wildfires 
and saw many of their employees displaced by flooding in 
2020. When the pandemic hit, they had just received the keys 
to a newly purchased and renovated 20,000 sq.ft. facility to 
support the expansion of their business. 
 
Giving up was never an option for Melanie and Lloyd. “We in-
vested our whole lives in the business,” says Melanie. “We 
wanted to show our community that if you stay the course 
through the ups and downs, success is possible. And we want-
ed to prove to the industry that we can support big projects 
with local resources and people.”  Today, A.P.E Group employs 
more than 100 people, from millwrights to electricians, 
welders, labourers and apprentices. It’s the only Indigenous-
owned heavy equipment repair shop in Fort MacMurray, and 
the region’s leading industrial maintenance provider.  
 
As A.P.E.’s CEO, Melanie attributes their ability to grow in large 
parts to having support when they needed it. “No matter what 
stage we were at, BDC helped us take the next step towards 
growth, which has allowed us to expand and create more jobs.” 
she explains. Lloyd, who is the company’s President, adds: 
“BDC is great to deal with, they give advice but trust that we 
understand our business best and know how to manage it.” 
 
When asked what the future holds, Melanie smiles and points 
to their 19-year-old son, who is currently pursuing a business 
degree. “We’re a family-owned company, so we instilled an in-
terest in the business in our kids early on. Building and growing 
a sustainable business means we can keep creating jobs for 
many years to come.” 
 

About BDC
BDC is proud of its long history 
of working with Indigenous 
business owners and appreciates 
their unique histories, cultures 
& contributions in Canada. We 
stand in solidarity with you and 
all Indigenous peoples, and 
are committed to listening, 
learning & taking action towards 
Reconciliation. We also thank 
Creative Fire, member of Des 
Nedhe Group and a 100%  
Indigenous-owned consulting 
agency for their collaboration 
with this featured article. 

BUILDING A WAY FORWARD  
FOR FUTURE GENERATIONS

PRESENTED BY

https://apegroup.ca/
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The Women Entrepreneurship Knowledge Hub (WEKH) is a 
national network and accessible digital platform for sharing re-
search and resources, and leading strategies. Spanning 10 re-
gional hubs and a network of more than 250 organizations, 
WEKH is addressing the needs of diverse women entrepre-
neurs across regions and sectors. 
 
With the support of the Government of Canada, WEKH leads 
action-oriented research with impact. It provides insight and 
expertise that government, service providers, academics and 
industry can use to develop strategies, policies and resources 
to help women entrepreneurs compete, especially diverse and 
intersectional women. 
 
WEKH is working to create an inclusive innovation ecosystem 
that supports diverse women entrepreneurs. It seeks to drive 
change at the societal level (policies, regulations, culture); or-
ganizational level (infrastructure, financial institutions, support 
organizations); and individual capacity-building level (skills de-
velopment). 
 
Stereotypes that tie the word “entrepreneur” to [white] men and 
technology are one of the most challenging barriers to entre-
preneurship for women. They shape how funding programs, 
training and incubators are designed, and how financing and 
investment decisions are made. Critically, they also shape the 
aspirations and confidence of women, because “If you can’t see 
it, you can’t be it.” 
 
That’s why WEKH is challenging stereotypes and bias about 
who an entrepreneur is and what they look like. Through the 
See It. Be It. campaign, WEKH is celebrating successful women 
business owners who serve as role models and inspire other 
women. 
 
WEKH also promotes policies and tools to help women over-
come barriers. Our Procurement Resource Webinar series and 
guide, for example, tackles the challenges women entrepre-
neurs face in competing in the market. It defines terminology 
relating to procurement and includes research on perceptions 
of supplier diversity and resources to empower diverse women 
entrepreneurs seeking and competing for procurement oppor-
tunities. Visit WEKH’s website to find out more about this and 
other resources, tools and collaboration opportunities for 
women entrepreneurs to grow their business.

The Women Entrepreneurship 
Knowledge Hub (WEKH) 
shares research and resources 
on women entrepreneurs in 
Canada. 
 
Made up of 10 regional hubs, 
WEKH operates in both official 
languages and includes a net-
work of over 250 organizations, 
reaching more than 100,000 
women entrepreneurs. 
 
WEKH is a part of the  
Government of Canada’s 
Women Entrepreneurship 
Strategy that aims to increase 
women entrepreneurs’ access 
to financing, talent, networks 
and expertise.

THE WOMEN ENTREPRENEURSHIP 
KNOWLEDGE HUB

https://wekh.ca/


https://ised-isde.canada.ca/site/innovative-solutions-canada/en


HOW TO SCALE SALES BY GENERATING CLIENTS  
& CUSTOMERS ON DEMAND 
The move from organic to proactive growth is often as big of a 
decision as the choice to start your business in the first place. 
Most business breakthroughs are anchored in predictable  
revenue, but harnessing that potential is no easy feat. Women 
entrepreneurs who want to scale must develop a solid  
predictable client acquisition map because we can’t currently 
depend on external funding. 
 
In this practical, hands-on workshop, Eleanor Beaton walks  
you through the common mistakes that women make when  
approaching proactive revenue growth and introduces two 
tools that will increase your client acquisition gains: The Pre-
dictable Client Acquisition Map + Sales DNA Tool. Combined, 
these resources will position your marketing efforts to amplify 
leads and generate sales through a selling system that is  
authentic to you and that generates results for your business. 
 
Eleanor is the founder of Safi Media, an education and coaching 
company for women entrepreneurs. Safi Media is committed to 
advancing global gender equity through women’s entrepre-
neurship and is on a mission to double the number of women 
entrepreneurs who scale past $1M by 2030. As the host of the 
Power + Presence + Position podcast, with over 1.6 million 
downloads to date, Eleanor has reached millions of women 
around the world, helping them to unlock their leadership and 
entrepreneurial potential. She has been featured in Forbes, 
Fast Company, The Huffington Post, The Globe & Mail, The  
Atlantic, CBC, Chatelaine and more. Eleanor has spoken on 
women’s leadership, entrepreneurship and gender equity at 
conferences throughout North America, Latin America and  
Europe. 
 Download the workbook & discover your unique sales DNA: 
www.safimedia.co/strikeup

MARKETING FOR  
PREDICTABLE REVENUE

Eleanor Beaton 
Founder & CEO of Safi Media

Safi Media is an education 
and business coaching 
company that backs bold 
women leaders who are  
advancing gender equity 
through entrepreneurship. 
Everything we do at Safi 
Media is reverse-engineered 
to produce our vision:  
Advance a model of  
economic growth that  
nourishes the planet, one 
woman-owned business  
at a time. 

https://safimedia.co/
https://safimedia.co/strikeup


Learn more at Canada.ca/PAC

Ontario Region (Ontario, excluding the National Capital Region)
1-800-668-5378
TPSGC.PASACOntario-APPACOntario.PWGSC@tpsgc-pwgsc.gc.ca

Get free training and one-on-one assistance

Helping diverse businesses access 
procurement opportunities

Procurement Assistance Canada



We want to continue to  
bring women’s talents and passions  
into Canada’s economic ecosystem  

by ensuring everyone has equal  
access to the tools and resources  

they need to actualize  
their full potential. 

Hon. Filomena Tassi 

https://www.tradecommissioner.gc.ca/
https://innovationguelph.ca/
https://yspace.yorku.ca/


 
I ended up just saying you know what? I’m gonna be  

unapologetically myself and just go for it and be bold and if they like  
it, they do, if they don’t, then that’s on them. 

Bobbie Racette,  
Founder & CEO of Virtual Gurus  

 
#1 Get ready to hear a lot of no’s before you hear yes’s,  

#2 Be prepared or don’t bother showing up,  
#3 Make it personal with boundaries, make it personal  

without oversharing or being unprofessional. 
Sheena Brady,    

Founder & CEO of Tease and Founders Fund  

 
Build your community, the people around you. You cannot create  

a successful business in a vacuum, you really need to be able to talk with  
other people and have that community. 

Patrice Mousseau,    
Founder & CEO Satya Organic Skin Care  

 
Your number one job as a founder during uncertain  

economic periods is to adapt. 
Michele Romanow,    

Co-Founder of Clearco 
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https://cfccreates.com/
https://www.efrytoronto.org/
https://www.yorku.ca/ella/
https://innovationguelph.ca/
https://www.wlu.ca/academics/faculties/lazaridis-school-of-business-and-economics/women-entrepreneurship-centre/index.html
https://nacca.ca/
https://ncfdc.ca/
https://www.webusinesscentre.com/en/index.aspx
https://www.queensu.ca/partnershipsandinnovation/entrepreneurs/women/we-can
https://www.sdcpr-prcdc.ca/


Inspired by the people, the culture and the local landscape, 
Watershed magazine is owned and orchestrated by Jane 
Kelly who has been an entrepreneur focused on creating 
opportunities for women in business, most of her working life. 
Watershed is designed by Meg Botha, who brings a wealth of 
experience and talent to every page. Stephanie Campbell, 
managing editor and social media editor ensures that our 
content reflects diversity and fairness. We work together 
seamlessly, conscious of the needs of each other, the needs 
of the people who are underrepresented in our society, the 
fragility of our environment and our communities and the 
underlying need to strengthen them. 
 
 
LiisBeth–Canada’s  only  women-led, nonprofit feminist 
entrepreneurship magazine. We feature, support and advocate 
for women, queer and trans enterprise founders working to 
create sustainable, generative right livelihoods for themselves 
and others while at the same time, kicking oppressive, extractive 
cultural, political and economic systems and norms to the 
curb. Our freedom dream envisions a liberating, inclusive, fair, 
life affirming world enlivened and supported by a healthy 
planet, just enterprise work and care-centered, democratic 
economies by 2030.  Why LiisBeth? Find out. Sign up for our 
exclusive 7x/year newsletter today (free) at www.liisbeth.com.   
 
 
Safi Media is an education and business coaching company 
that backs bold women leaders who are advancing gender 
equity through entrepreneurship. Everything we do at Safi 
Media is reverse-engineered to produce our vision: Advance 
a model of economic growth that nourishes the planet. To ac-
complish this vision, we have set an ambitious mission: double 
the number of women-founded companies that sustainably 
scale past $1M+ in annual revenue by 2030 through business 
coaching, entrepreneurship education and storytelling with a 
gender lens. Safi Media supports women entrepreneur through 
a range of initiatives geared towards women at different stages 
of their entrepreneurial journey. Award-winning journalist, en-
trepreneur and business coach, Eleanor Beaton, founded Safi 
Media in 2015 and she has reached women around the world, 
helping them to unlock their potential. 

MEDIA PARTNERS

https://watershedmagazine.com/
https://liisbeth.com/
https://safimedia.co/
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THANK YOU
Thank you for joining us at StrikeUP 2023.  

Playback video-on-demand will be available on March 16, 2023 
 

To stay up-to-date on the annual StrikeUP conference  
and our StrikeUP Connects event series, make sure to  

subscribe to our newsletter at www.strikeup.ca  

https://strikeup.ca/
https://www.facebook.com/strikeupcanada/
https://twitter.com/StrikeupCanada
https://www.linkedin.com/company/strikeupcanada/
https://www.instagram.com/StrikeupCanada/
https://www.youtube.com/channel/UCRPQ_1CcI39wk-CrrB-Rn5g
https://ised-isde.canada.ca/site/feddev-ontario/en

